Living Well with Chronic Conditions 

Successful Recruiting & Communication Strategies 
Small Group Notes - October 20, 2010

We asked workshop participants to discuss ways to reach potential audiences to share with the larger group. We asked them to select an audience: workshop participants, facilitators, or partner agencies. All small groups chose to discuss ways to reach workshop participants. These were their suggestions and ideas.

· Workshop leaders: 
· Kate Lynch, Washington State Department of Health

· Jessie Stopsen, Olympia Region Area Agency on Aging

 Group 1
1. Humor

2. Word of Mouth

3. Co-ordinate with community 

· Community health centers
· Senior Centers

· Hospitals

· Assisted living facilities 

· Social groups

· Community enrichment councils 

4. Flyers 

· Paper the town! 

5. 10 – minute talk/into to spread word 

6. Press release to newspaper

7. Presentation at senior center after luncheon 

Group 2
1. Medical facilities and talk with providers with flyer or brochures hospitals, clinics, insurance supervisors 
2. Area Agencies on Aging (senior centers), Senior Information & Assistance (Family caregivers and other support group)

3. Engage medical director and they can share with doc

a. Front-end staff

b. Talk with MD’s nursing staff 

4. Assisted living facilities

5. Church service presentations 

6. Link with parish RN’s
7. Newspaper article – local papers 

8. 55+  housing community such as mobile home community 

9. Public health department/Food banks/Salvation Army/Soup Kitchens

Group 3
1. Transportation/getting there 

a. Families – inconsistently available 

b. Dial-a-ride

c. Child care! (many seniors care for their grandchildren)
2. No health insurance – limited access

a. No money for class

3. Low priority – health; make a living most important 

a. Sell importance 

4. Kids can be a bridge – may want to talk to them as a way to reach elders 

a. Don’t forget to reach to “younguns” 

Group 4 

1. Elderly

2. Caregiver, Spouse, Child

3. Low Income

4. Case manager case loads- Area Agencies on Aging
5. Caregivers

6. Kinship caregivers

7. Communities of color

8. Chronic conditions

9. Group Health members

10. Word of mouth – calling past partners

11. Go to senior center – take pamphlet, sign up on the spot, wait list follow up

12. Educate clinicians 

13. Flyers

14. Presentations

15. Doctor referral 

16. Letters to targets population (patients)

17. Send flyers to community clinic

18. Senior newsletter 

Group 5
1. Incentives – food, equipment, handouts, waive office co-pays during MD visit 

2. Create flyer and distribute

3. Distribute – health fairs, online, newspapers, radio shows, list serve, churches, community, medical clinics, MD offices 

4. Offer free nursing consultation and follow up

5. Give limited information (who, what, when, where) on flyer and they care about where. List all of the dates.

6. Make it fun and not a lecture

7. Culturally specific 
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